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re-inventing local economies.
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Elevator Pitch – A tool for introductions, marketing and networking
Elevator Pitch
An elevator pitch is a 30-45 second summary of the main features of your enterprise which paints a picture so that people are curious to find out more. You should be able to deliver it confidently and whenever an opportunity presents itself.
To develop your elevator pitch, start by writing down the main things you want communicate about your enterprise. What are the things you would want to tell them about – your USP (unique selling point), your funders, your partners, your passion, your staff, your target audience, your product, your service, your triple bottom line impact, your story?
Next, think about:

· Who is your audience (what are they interested in, what sort of language do they respond to, how old are they, what might they do about what you are saying, what resources are at their disposal) 

· Your circumstances (are you on the phone, on a stage, at a networking event or making a full-scale presentation, what time is it and how comfortable is your audience?). 

· Your objectives in communicating (what do you want them to know, what action do you want from them, what do you want to be different as a result of your communication?).

Once everything is written down, try saying it out loud and see how long it takes. Then, keep shortening it, whittling it down to its essential features and main points. You will have to do this several times to get it right. Then practice it until you can deliver it naturally and confidently.

Here are two examples elevator pitches to explain the triple bottom line (economic, social and environmental) impact of Local Alchemy.
“We're all so busy that we have to try and make our activities achieve several aims. If we can, we combine dropping off a child at a party, getting more petrol and posting Auntie Mabel's birthday present into one trip rather than three. It’s the same with Local Alchemy. Local Alchemy is trying to improve the economy round here, make people better connected and look after the environment. There are only so many projects we can do, so let’s try and make every project achieve each of these three things.”
Think of Local Alchemy as being all about magic.  Medieval alchemists sought to magically create gold and succeeded in creating the modern science of Chemistry.  Today Local Alchemy is all about helping to create a more vibrant local economy by bringing together the magical local ingredients – or assets - which can make this happen. The local community, local business, local voluntary, statutory and public sector organisations, and most of all local people, are the key ingredients required to make the magic work.  It is possible to achieve a win-win situation for everyone with the community, the environment and the economy all better off. Would you like to be involved in a little Local Alchemy magic? You could let me have your telephone number and I will call to talk some more about it?

to be told with passion!            













