	A1.  Credit Unions 
A Credit Union is a profit sharing, democratically run, financial co-operative which offers convenient savings and low interest loans to its members.

	A2.  The Local Multiplier
Some of the money that comes into a community may be re-spent, several times. The total income this produces, in relation to the original amount, is known as the multiplier.

	A3.  Community Land Trust 
This is a mechanism for democratic ownership of land by communities. This means that increases in the value of land go to the community, not private individuals.

	A4.   A definition of sustainable development
It means finding a balance between:

- Economic growth

- Social progress
- Environmental protection

	A5.  Triple bottom line
The ‘bottom line’ means the financial profit at the bottom of a set of accounts. The triple bottom line gives equal importance to environmental and social performance as well.

	A6.  Time bank
A system through which people can do voluntary work to assist others and thereby ‘bank’ hours which they may later cash in to be helped themselves or which they may donate so that some other person or organisation receives the benefit.

	A7.  Social enterprises
These achieve social (and environmental) purposes through commercial activity. Surpluses are reinvested in the community, not distributed to individuals. Local people are involved in running them.

	A8. Physical Environment
Living close to open green space has been shown to enhance people’s well-being, while ugly or toxic environments can diminish well-being.

	A9.  Wealth can be healthy or harmful
Wealth can both enhance and degrade quality of life, in the same way that it can both enhance and degrade the natural environment.

	A10.  The Leaky Local Economy
Pouring money into an area - say through regeneration funding - has little impact if the wealth flows straight out again because there is nothing to hold it in the area.

	A11.  Street markets 1
These can generate almost twice as much local income as farmers’ markets, because they employ more local people, who will usually re-spend their income locally.

	A12.  Street markets 2
These provide access to fresh fruit and vegetables for consumers – especially ethnic minority consumers in the inner city – who would otherwise not be able to get fresh produce.

	A13.  Where banks lend money
In the UK, there is no public knowledge of the lending patterns of banks in individual communities, making it impossible to tell how much money is going into deprived communities.

	A14.  Healthy eating benefits the environment and your community 
- Buying locally supports small businesses and reduces food miles and therefore pollution
- Organic food reduces pesticide use and boosts wildlife on farms

- Organic box schemes reduce packaging waste

	A15.  The three elements of sustainability
Futurity: not cheating our children

Equity: ensuring a fair share for all

Carrying capacity: the capacity of planet Earth to support the human species

	A16.  The four elements of an enterprising community
Assets: What we have

Abilities: What skills and knowledge we have

Attitude: What we believe about ourselves and our community

Action: What we do

	A17.  The Ecofootprint
This measures how much of the planet we need to satisfy our consumption. If everyone in the world consumed as many resources as the people of Britain, we would need three planets - the US would need five planets.

	A18.  Decline in local services

In the last decade, Britain has lost:

- A fifth of its post offices

- A third of its bank branches

- A quarter of its independent grocery stores

	A19.  Aluminium cans
Recycling an old aluminium can into a new one takes just 5% of the energy needed to make a brand new one and avoids the environmental damage from mining and shipping the bauxite.

	A20.  The cost of obesity
The NHS spends £500 million a year on the direct cost of obesity. The indirect effects, like diabetes and depression, cost another £1 billion.

	A21.   Bank closures
Wheathampstead, in Hertfordshire, lost its last bank in 1999, although it has 5,000 residents. A bakery, dry cleaners and newsagents closed in the following months.

	A22.  Barriers to self help among unemployed people

Lack of:

- Money and access to equipment

- Social contact and people they could call on for help

- Skills and confidence

- Confidence in the local community

	A23.  Who controls public spending?
A study of public spending in Burnley and Harrogate found that only 5% is controlled by the district council. Yet many people see ‘The Council’ (the district council) as the main local agency.

	A24.  Community Interest Companies (CIC)

A CIC is a new type of company, which benefits the community rather than the owners of the company. CICs complement government services in areas such as childcare provision, social housing, leisure and community transport. 

	A25.  Community Asset Inventory
Lists communities’ assets: organisations, religious and public institutions, businesses, schools, real estate owned locally, public spaces, etc. Developing an inventory of assets helps people consider what’s important to life in the community. 

	A26.  Socialising

According to the Home Office Citizenship Survey 2003, 42 per cent of people socialise with their neighbours or friends at least once a week, and another 25 per cent at least once a month. 

	A27.  Crime and chatting
A Harvard University study revealed that violent crimes are 40 percent lower in neighbourhoods where residents regularly chatted and worked together than in those areas where no such interaction took place. 

	A28.  Food miles 
This means the distance food travels from where it is grown or produced to where it is eaten. Transporting food long distances causes pollution, uses fossil fuels and hurts UK farmers.

	A29.  One social entrepreneur often starts lots of related organisations
Community activist Carole Bell has been linked to eighteen projects and agencies in the Meadow Well, Newcastle area. 

	A30.  Local purchases
These are 1% of Tesco’s turnover. A survey in Ludlow found that over half the local food shops and market traders sold more than 70% local produce.

	A31.  Two streets in San Francisco
Residents in a street where the traffic was light had three times as many local friends as people in a heavy traffic street, who seldom stopped to chat and felt lonelier.

	A32.  Encouraging tourists to spend more
In parts of Pembrokeshire, sign-posting and enhanced local facilities encourage tourists to travel not only from site to site, but to go into villages to shop or visit cafes.
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